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Editorial 


The executive committee of the American Lutheran Publicity Bureau undertakes 
the launching of a new magazine with the sole idea of rendering service to the cause of 
the Lord and aiding the great work of bringing the truth of the gospel to the attention 
of a sin-ridden world. The many words of commendation elicited by our spasmodically 
issued Bulletin and the assurances that it has been helpful to many, have encouraged us 
to venture the rather ambitious undertaking of a monthly magazine. Its life and its 
growth depend upon the support it will receive. We have been led to believe that there 
is in our circles room for a periodical dealing primarily with the practical side of church 
work, with the enforced adaptation of our church work to modern methods, and offering 
a medium for the interchange of ideas and plans. The quadricentennial enthusiasm 
must not be permitted to abate. The natural reaction from the high-power tension of the 
jubilee year must not develop, or rather degenerate, into a state of lethargy. The 
fruits of our celebration will be completely dissipated unless the good work, so auspi- 
ciously carried on during the quadricentennial year, be continued with unabated vigor. 
The desire to check the reactive tendencies and offer encouragement and suggestions for 
an enthusiastic continuance of the efforts to bring and keep our beloved church with 
its blessed teachings before the public, to the glory of God and the salvation of souls, 
is one of the reasons for the launching of this little magazine. Much room is taken up 
in this first issue by reports of quadricentennial celebrations from all over the country, 
with particular reference to the methods of publicity employed. We have brought this 
belated news because we thought it would be interesting to our readers. May then the 
good Lord who has so richly blessed our humble efforts in the past be with us also in this 
new undertaking to the glorification of His holy name and the propagation of the won- 
drous message of salvation. 

Unexpected The pastor of one of the largest Presbyterian churches in 

d New York City in a recent address made the statement that 
Praise the only church in Protestantism that is conforming its church 
methods to the needs of the times is the Lutheran Church. That is indeed unex- 
pected praise from an unexpected quarter. And yet the message of Lutheranism 
to-day is the same message which Martin Luther proclaimed with such sanctified bold- 
ness four centuries ago, yes, the same message with which the apostles twenty centuries ago 
“turned the world upside down.” The need of our time, as it has been the need of every 
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age of man, is the Gospel of Christ, the story of man’s sin and God’s grace, of man’s 
insufficiency and God’s all-sufficiency. Lutheranism’s methods of bringing the message of 
Christ crucified to the attention of men may vary\and must adapt themselves to chang- 
ing conditions, but her message must ever remain the same. Parts of the church’s exter- 
nal machinery may outlive their usefulness, but the gospel principles are applicable to all 
times and conditions. Never in all history has there been a more crying need for what 
Lutheranism has to offer than in these days of exploded theories, punctured isms, and van- 
ished dreams. God grant that we be not blind to our wondrous opportunities, our tre- 
mendous responsibilities, our precious privileges, but use to the fullest extent every instru- 
ment that lends itself to informing the world of the things that belong unto its peace. 
Why Nota The people in your community have no doubt taken 

notice of your quadricentennial celebration and perhaps for 
Lenten Folder? the first time in their lives become aware of the Lutheran 
Church’s existence. The coming Lenten season offers a good opportunity to continue 
the publicity which you received during the quadricentennial year. The interest in Luth- 
eranism which has been created in the minds of many outsiders should be followed up 
and not permitted to relapse. Our Lenten services are in the real sense of the word 
evangelistic services, and the unchurched of our community should not be left uninvited. 
An attractive card or folder, containing the program of our services and a cordial invi- 
tation cannot fail of results. All the men having used them report results. Try them! 
There are several features necessary to make the venture worth while. 

1. There must be more than the mere bare announcement that services will be held 
at such a time and such a place. Such advertising is almost futile. Announce topics and 
texts. Tell the people what to expect when they come to your church. 

2. The announcement must be attractive. Your Lenten message is the most pre- 
cious thing in all the world and must not be cheapened by frowsy, trashy printed an- 
nouncement. People judge the character of your message by the way you announce it. 

3. Your announcements must have widespread distribution. Your own members 
will be aroused to new interest. You will find that some will look up the announced 
texts beforehand. But principally you want to reach the outsiders. Use the mails, your 
members and the children as distributing agencies. 

Here are a few suggestions as to make-up: 

1. Useacut. The price of Biblical cuts is nominal. Write us for name of firm. 

2. Use the Lenten color. Tell your printer to use purple ink. 

3. Be careful in the selection of the stock. A halftone cut will come out clearly 
only on smooth, coated paper. 

4. Get out your card or folder in nothing larger than envelope size. 

5. Do not crowd your matter. You may have much to say, but do not try to say 
it all on a little card. Be brief. Leave space. The outsider will not take the trouble 
to read a crowded card. 

6. Read proof carefully. Nothing cheapens an announcement more than glaring 
errors. 

7. Do not expect the town to flock to your church merely because you have distrib- 
uted a folder. An additional soul coming in here and there makes your effort well worth 
while. 
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WHY ADVERTISE? 
By REV. H. P. ECKHARDT, Pittsburg, Pa. 

The word advertise is derived from advert, 
“to turn the mind or attention toward.” It is 
a broad term and includes in its real sense any 
and all means of public announcement for the 
purpose of attracting attention to a certain ob- 
HeGE; 

Now, why should the Church advertise? 

First, its mission demands it. 

The mission of the Church is to save souls. 
There is only one way by which a soul can be 
saved. And that way is through faith in Jesus 
Christ. But “how shall they believe in Him 
of whom they have not heard ?” says Paul. 

And so it is the business of the Church to 
spread the Gospel and. thereby bring Christ to 
the attention of the people that, hearing of 
Him, they might be brought to saving faith 
in Him. 

To that end the Church must proclaim the 
Gospel not only within the narrow confines of 
the church building but also from the house- 
tops (Matth. 10:27), that is to say, publicly. 
It must tell its message not only to those who 
of their own initiative come to hear, but it 
must go out among the people and urge them 
to come in. This involves missionary work— 
personal missionary work on the part of pas- 
tor and members. 

But not only that. The Church must em- 
ploy any and all proper methods which will 
help bring the Gospel and the Savior to the 
attention of people on the outside. The 
Church must use every effective means of 
bringing men within reach of the saving Gos- 
pel, which is the power of God unto salvation. 
And one such method—the most effective next 
to personal missionary work—is advertising or 
publicity. And so the very mission of the 
Church makes publicity nothing less than a 
duty. 

And, then, modern social and economic con- 
ditions demand publicity on the part of the 
Church. 

We are living in an age of deep unrest; in 
a time when so many things are bidding for 
the attention of the people, that the Church, 
of necessity, must get up upon the housetops 
and there lift up its voice above the din of the 
world, if it is to gain the attention of a dis- 
tracted people. And that involves advertising 
—publicity. 


Still another reason for greater publicity — 


arises out of the fact that our Lutheran Church 
has been so little known in the past and so 
much misunderstood. A new era for our 
Church is dawning in this respect, thank God. 


But owing to the fact that the majority of our 
Lutheran Churches in America have been shut 
off from the English speaking public by the 
language barrier, and owing to our lack of 
effective publicity up to very recent times, the 
Lutheran Church has been the great Unknown 
Church in America. The public has been pass- 
ing our silent churches and wondering what 
we stood for. Many of our people have had 
this fact brought home to them since our en- 
trance into the world war. But the most de- 
plorable feature about this situation is that it 
hinders our spreading of the Gospel beyond 
our doors. And so it becomes our stern duty 
to rise up and advertise our Church, what she 
stands for and what she has to offer. 

And in doing this let us not forget that the 
Reformation of Luther, and with it the Church 
that bears his name, was born out of an act of 
publicity when the monk of Wittenberg nailed 
his ninety-five theses to the door of his Castle 
Church. For what was the purpose of this 
act? To direct the attention of the public to 
the great and saving truths therein set forth. 

And so we Lutherans of to-day ought to be 
in the very first line trenches in aggressive pub- 
licity work. To stir up our Christian people 
to a deeper realization of this duty and to as- 
sist them in the work of Church publicity with 
all its manifold problems, is the aim of the 
American Lutheran Publicity Bureau and this 
new publication. May God be pleased to use 
it for that purpose to the glory of His name. 


ROME TAKING NOTICE 

“Our Sunday Visitor,’ a Roman Catholic 
weekly, published at Huntington, Ind., and 
claiming to be read by more than two million 
people every week, in the issue of Oct. 21st, 
devoted seven columns to an analysis of Prof. 
Wessel’s tract, published during the quadri- 
centennial year by the American Lutheran 
Publicity Bureau. Another display article on 
the first page tried to prove from Luther’s 
writings that “the people were de-formed, not 
re-formed by him.” An additional editorial 
column was also devoted to the great Re- 
former. Rome’s favorite methods of distor- 
tion, misrepresentation and actual falsification 
of historical facts are much in evidence 
throughout. As far as the history of the Ref- 


ormation and the life of the Reformer are 
concerned, Rome is, in its persistent misrep- 
resentation, incorrigible. As far as doctrine 
is concerned, we need only to point to the in- 
fallible authority of Holy Writ. 
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QUADRICENTENNIAL ECHOES 


The Greater New York celebration filled the 
Hippodrome to overflowing and made two 
overflow meetings necessary, one in St. Luke’s 
Church and the other in the Broadhurst Thea- 
tre. Large sums of money were expended 
for advertising. All the newspapers carried 
display advertisements and were liberal with 
story space. Attractive placards were used 
and souvenir invitation postcards sent out. 
Thousands of throwaways were distributed. 

In Hudson County, N. J., five widely. scat- 
tered small congregations, totalling a member- 
ship of perhaps 1,500, arranged for a celebra- 
tion in Jersey City. In order to interest the 
outsider extensive advertising was done. Four 
newspapers carried display advertisements and 
three successive sets of news stories. An at- 
tractive card was placed in 150 street cars. 
Five hundred placards were placed in store 
windows, fifty of which were printed in Ital- 
ian, Thousands of throwaways were distrib- 
uted. The members of the churches were en- 
couraged to wear Luther buttons. On the day 
of the celebration 800 Sunday School pupils 
paraded through the streets of Jersey City, 
led by a detachment of mounted police and the 
band from the Staten Island orphanage. 
Luther banners and pennants were carried by 
the children. And at the hall 2,500 people 
assembled, where skeptics had predicted 500. 
Tracts, of course, were distributed by the 
thousands. 

Buffalo also carried on an impressive. pub- 
licity campaign in connection with its celebra- 
tion. Seven newspapers carried cleverly writ- 
ten ads. Street-car posters were carried in 
city and suburban cars and placards were 
placed in stores and prominent places. The 
result was an attendance of five thousand at 
the service in the Broadway Auditorium. 
Every Protestant pastor in the city received a 
series of tracts by mail from the Walther 
League. 

St. Paul’s Church of Cumberland, Wis., dis- 
tributed 2,300 tracts during Publicity Week. 


Here is another proof of the value of adver- 
tising. At Orange, N. J., we have a little con- 
gregation of 90 members. It is the only 
church of our connection in town. The pastor 
was determined that the fact of the Lutheran 
church’s existence and its celebration of the 
four-hundredth anniversary of the Reforma- 
tion. should be forced upon the attention of 
the townspeople. He decided that an illus- 
trated lecture would be the best means. So he 
persuaded a few of his men to bear the adver- 


[Page Four] 


tising expenses and through the newspapers 


‘and through cards and posters gave the affair 


wide publicity. An outside speaker was en- 
gaged and the high-school auditorium rented. 
Over one hundred dollars were expended for 
rent, advertising, etc. 
lecture it began to rain, but an audience of 
more than six hundred gathered at the hall to 
hear something of Luther and of. the history 
and doctrine of the Lutheran Church. In this 
city a placard announcing the lecture, a Luther 
picture and Luther books were placed in the 
rotunda of the public library. 


Any resident of St. Louis who remained 
unaware of the fact that Publicity Week was 
being celebrated, was either unconscious or 
out of town. If he opened his newspaper 
striking advertisements of the Lutheran 
churches stared him in the face or illustrated 
articles attracted his attention. Noonday ser- 
vices in the American Theatre for the week of 
Oct. 28th had been arranged for, to culminate 
in a grand jubilee service in the Coliseum on 
Nov. 4th. Cards announcing these services 
were carried by the school children from house 
to house. Large canvas signs bearing the in- 
scription, “Four Hundredth Anniversary of the 
Reformation, 1517-1917,” in red and black 
letters on white background were stretched in 
front of all the Lutheran churches. At seven 
o’clock every evening the church bells rang. 
Everybody wore a Luther button. The result? 
The noonday services began with an attend- 
ance of 1,500 and every day thereafter exceed- 
ed those figures. On Wednesday and Friday 
latecomers had to be turned away because the 
house was overcrowded. On Sunday, Nov. 
4th, a jubilant throng of at least 15,000 crowd- 
ed into the Coliseum. On Wednesday, Oct. 
31st, an audience which packed the Odeon to 
its capacity listened to a chorus of 400 voices 
render the Herzberger-Schumacher Cantata 
“At Eventide” in a really inspiring manner. 
The writer was privileged to hear it. It was 
a great week. Noteworthy is the fact that 
most of the papers commented editorially on 
the Lutheran celebration. 


In St. Louis the enterprising manager of the 
Concordia Publishing House, Mr. E. Seuel, 
conceived a really brilliant idea for the observ- 
ance of Publicity Week. He secured a large 
vacant store on Olive Street, in the very heart | 
of the business section, and for a full week dis- 
played a full line of Concordia’s stock. The 
large windows were very attractively decorated 
with books pertaining to Luther and the Ref- 
ormation, other Luther articles and large plac- 


A-half hour before the 
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ards announcing the fact that Concordia Pub- 
lishing House was celebrating Publicity Week 
and inviting inspection of its goods. Inside 
long tables offered a really impressive display 
of our publishing concern’s great stock of 
goods, books, medals, pamphlets, Sunday 
School goods, etc. Thousands of passers-by 
stopped to view the window-display. Many 
entered the store to see and buy. After the 
noon-day services the aisles were crowded. 
At these services cards announcing the exhibit 
and inviting inspection were distributed. 


Mr. Seuel estimates the visitors at from 200 
to 300 per day, of which at least 10% were 
strangers. 


A number of small and very widely scattered 
congregations in New Jersey, most of them 
mission charges, including two Slovak 
churches, decided to celebrate in Newark on 
Oct. 21st. But how get.a crowd? Advertise, 
of course. They used the newspapers, window 
placards, and throwaways, and the attendance 
was 1,400. Their celebration cost them $165, 
but it was worth it. 


The churches of Houston, Texas, advertised 
their celebration in three newspapers, distrib- 
uted 10,000 tracts, 1,000 copies of the Luth- 
eran Witness and 200 copies of the Lutheraner. 


The Young People’s Society of Immanuel 
Church, Belvidere, Ill., made a house to house 
canvass and distributed 2,400 tracts. 

As was to be expected, our Detroit breth- 
ren made good use of the quadricentennial op- 
portunity. The thirty-six congregations of the 
Synodical Conference in Greater Detroit 
brought the guadricentennial observance to a 
close with a two days’ joint celebration. Five 
separate services were held at the Arcadia, the 
largest auditorium in the city, and at every ser- 
vice the house was packed to its capacity. For 
a professional orchestra $500 were expended. 
Of course, paid ads appeared in the daily 
papers, with almost countless news write-ups 
on Luther and the Reformation. The Detroit 
brethren are masters at this form of publicity. 
For the last joint event on Oct. 28th, 9,000 
special invitations were sent out by mail and 
carrier to those confirmed in Detroit’s Luth- 
eran churches. Thus this final service was 
turned into a sort of rally service. All our 
churches had well attended services on 
Wednesday, the 3ist. At noon of this day 
all Lutheran church bells were ringing. At 
the Arcadia services 1,200 jubilee numbers of 
the Lutheran Witness were distributed in ad- 
dition to 15,000 Publicity Bureau tracts. This 
figure does not include the tracts distributed 


by the individual churches. The public libra- 
ries have been supplied with copies of “Four 
Hundred Years,” and a long list of books has 
been added to the Central library. The De- 
troit committee sold and distributed about 75,- 
000 Luther badges and buttons, and one of the 
brethren writes: “Luther buttons or pins are 
about as common here now as any other— 
probably more so than any other.” 


Cleveland’s celebration on Oct. 14th brought 
out 10,000 people to the Elysium. Here, too, 
extensive use was made of Luther buttons and 
pins. For several evenings prior to Oct. 14th 
an electric sign over the sidewalk in front of 
the Elysium flashed its invitation to all passers- 
by. Ten thousand copies of a special brochure 
entitled “Why Lutherans Celebrate the Anni- 
versary of the Reformation” were distributed 
broadcast on the day of the festival. Two 
other celebrations followed the one at the 
Elysium, one on Oct. 28th at Engineers’ Hall 
and the other on Oct. 31st at Zion Church. On 
Noy. 11th a sacred Jubilee Concert was given 
at the Opera House. In preparation for all 
these affairs extensive use was made of the 
newspapers. 


The Quincy, Ill., report is so interesting that 
we quote it in full. Pastor Martens writes: 


“Our Quadri-centennial Reformation Jubilee 
Celebration proved a success from every an- 
gle. Oct. 28th will stand in the history of 
Quincy as a monumental day and the impres- 
sion made by the grand services held at the 
Armory will be a lasting one. Our Lutherans 
here, who are of a rather conservative disposi- 
tion, were themselves amazed at the brilliant 
success of our enterprise. During the weeks 
and months of preparation none of them seems 
to have realized the magnitude of the enter- 
prise upon which they had entered, and they 
now marvel how it was possible that they could 
have been persuaded to attempt such a far- 
reaching enterprise, which, if it should have 
failed, would have brought contempt and ridi- 
cule down upon our heads. But the Lord 
blessed our feeble efforts and the two local 
churches were led step by step into the pro- 
ject; and now all are happy. The inspiring 
demonstration on Oct. 28th has given our dear 
old Lutheran Church the much-needed pub- 
licity and also great prominence in this local- 
ity. 

To bring our project before the general pub- 
lic, we, first of all, made liberal use of the 
printer’s ink. Since last January there was 
hardly a week passed by without a notice in 
our local papers in some way referring to the 
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Reformation Jubilee, also invariably mention- 
ing the date of our celebration, Oct. 28th, and 
the place, Quincy Armory. Then, too, we 
were successful in getting several of the Pub- 
licity Bureau’s articles into the three local daily 
papers ; and this in spite of the fact that Quin- 
cy, a city of 40,000, has a very large Catholic 
population, the latter having six large churches, 
Academy, Monastery, College (St. Francis), 
Old Folks Home, Hospital and Orphanage ; 
all large institutions. Ten days before the 
celebration each of the three papers had large 
insertions concerning special features of the 
celebration, and the reporters, with whom I 
am on good terms, certainly did commendable 
work. Then we had 1,000 Luther pictures 
with the celebration announcement printed at 
our Concordia Publishing House, placed a 
great many in downtown store-windows and 
conspicuous places in the business houses, and 
sold them also to our own church members to 
be placed in the front windows. The result 
was that wherever one went he was sure to 
see the Luther picture with the celebration- 
announcement somewhere. This feature 
caused much discomfiture to the venemous ed- 
itor of the local ‘Western Catholic,’ Father 
Foley, who gave vent to his feelings covering 
two solid pages of his Oct. 26th paper with 
abusive and. slanderous attacks and insinua- 
tions. By the way, 2,000 copies of this paper 
were passed out on the streets of Quincy on the 
morning of our celebration. 


Another feature of our advertising was the 
placing of a large sign, about 6x24 feet, an- 
nouncing the celebration and inviting all, on 
the front of a large building which is in the 
course of construction and located in the heart 
of the city, just opposite the park square. In 
the Sunday morning paper we had a 10-inch 
paid ad with a cut of Luther, stating in bold 
type: ‘Don’t fail to attend the Quadri-centen- 
nial Lutheran Jubilee at the Armory To-day. 
Services at 10:30 A. M. and at 2:30 P. M.’ 


In the morning of Oct. 28th from 7 to 7:15 
the church-bells of the two churches ‘rang in’ 
the celebration. At 9:45 the assembled con- 
gregations and Sunday School, everyone wear- 
ing a pennant, moved in a four-file procession, 
8 blocks long and equipped with several flags, 
to the Armory. Many Lutherans from the 
neighboring congregations had followed our 
invitation. The attendance in the morning was 
about 2,800 and in the afternoon over 3,000. 


After the services 3,000 copies of the Luth- 
eran Witness Jubilee Edition were passed out. 
The week before the celebration a copy of this 
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paper was mailed to every Protestant minister 
in the city. In the corridor the Detroit Luth- 
eran Emblems, Luther pictures, and the two 
books, ‘Dark Ages’ and ‘Luther Examined and 
Re-examined,’ were offered for sale. Just a 
few of the 200 copies of these two books re- 
mained unsold. The sacred concert given in 
the evening at the St. Jacob’s Church drew 
such an immense crowd that about one-third 
had to be turned away. 


The publicity part of the celebration cost 
us $105, and our total expenses are about $450. 
But the money was well spent, and the returns 
will surely come. We made ampleiuse of the 
newspapers and yet this item only cost us $5. 
A copy of each of the above named books was 
presented to the Public Library and the read- 
ing room was supplied with copies of the ‘Wit- 
ness.’ Virtually all the Protestant pastors of 
the city attended the afternoon services. Pub- 
licity requires work and energy, but is worth 
it.) 

Fort Wayne’s jubilee attendance easily to- 
talled 10,000. The college drill hall and chapel 
were filled to overflowing both afternoon and 
evening. A splendid scheme of advertising the 
anniversary was employed. Luther pictures, 
8,000 in number, were systematically distrib- 
uted a week and a half before the festival and 
exhibited in Lutheran and many other homes, 
usually in front windows. In addition a num- 
ber of display cards with the same picture and 
advertising matter were shown in the stores. 
On Saturday and Sunday before the festival 
the four newspapers were given a quarter-page 
advertisement each, which naturally opened 
their columns wide to any news stories the 
Lutherans wanted to have printed. Pastor 
Baur writes: “I have no doubt whatever that 
publicity work was largely responsible for the 
great crowd.” 


Cincinnati held its celebration on Nov. 4th 
at the Music Hall, with a German service at 
1:30 and an English service at 3 P. M. Hun- 
dreds of advertising placards were distributed 
in the downtown section by the Billposting 


Company and through the five churches in — 


the suburban sections. Thousands of an- 
nouncement cards were distributed. One pas- 
tor, assisted by twenty-six of his members, dis- 
tributed 1,000 copies of the jubilee number of 
the Lutheran Witness in his section of the 
city. Streamers announcing the services were 
placed in front of the churches and in front 
of the Music Hall. The newspapers were 
freely used. The churches participating in the 
celebration number about 1,000 communicants, 


\ 
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and the attendance at the 3 o’clock service was 
3,300. A local pastor issues the challenge: “I 
would like to know whether in proportion to 
membership any other city has done better than 
Cincinnati.” We can assure the brother that 
we know of none. 


Zion Church, Alva, Oklahoma, not so for- 
tunately situated as to be able to celebrate 
jointly with other congregations, nevertheless 
observed Publicity Week in a most impressive 
manner. For six days illustrated one-column 
articles appeared in the local paper. Invita- 
tions were handed to four hundred profes- 
sional men. Over one hundred personal calls 
were made. Besides sample copies of Witness 
and Lutheraner, over 1,000 tracts were dis- 
tributed. A number of subscribers for our 
church papers were gained. A large Luther 
picture with a suitable ad was placed in a down- 
town store-window. A _ hurricane collection 
was held for the jubilee fund. Two outside 
speakers were engaged for the celebration. 
The congregation spent $90 for the week, and, 
last but not least, presented the pastor with an 
automobile. Good for Alva! 


Following the example of some of the West- 
ern brethren St. Peter’s of Brooklyn made a 
window display one of the prominent features 
during publicity week. On the prominent 
business street at the foot of an elevated sta- 
tion a window was hired for the week in a 
stationery store. One of the men of the 
church drew a picture representing Luther 
nailing his 95 theses to the church door. The 
St. Louis edition of Luther’s complete works, 
an open Bible, quadricentennial books, such as 
“400 Years,” Professor Dau’s “Luther Exam- 
ined and Re-examined,” Professor Graebner’s 
“Dark Ages,” Luther’s catechism, our hymnal, 
a picture of St. Paul’s school in Ft. Wayne, a 
picture of the Lutheran hospital in Ft. Wayne, 
which had been taken by one of the members 
during a visit there during the summer and 
had been enlarged, a picture of the new orphan- 
age at Ft. Wadsworth, a picture of St. Peter’s 
church and tracts of the Publicity Bureau were 
displayed in the window. In the store a small 
tract rack was filled with tracts. 


The display caused considerable comment. 
There was always quite a congregation of peo- 
ple looking at it and going into the store and 
helping themselves to some of the tracts. A 
number of placards offered information as to 
the history and the development of the Luth- 
eran Church. 

The twin cities, St. Paul and Minneapolis, 
Minn., turned out crowds of 6,000 in the morn- 


ing and 8,000 in the afternoon. Well-planned 
advertising was done through the newspapers, 
placards, large 6x12 ft. posters and 3x6 ft. can- 
vas signs. Four thousand tracts were distrib- 
uted. A St. Paul pastor writes: “We are 
without doubt much indebted to your booklet, 
‘A Golden Opportunity,’ and other material 
referring to the plans of celebrating-the festi- 
val.” 


Besides employing the methods of publicity 
so popular in our circles during the quadricen- 
tennial year, the Omaha Lutherans, two days 
before their celebration distributed 1,000 spe- 
cially printed anniversary envelopes, contain- 
ing tracts, to people not connected with our 
churches. Two thousand jubilee Witnesses 
were distributed. An Omaha brother writes: 
“T have heard since many compliments on our 
celebration from people not belonging to our 
churches, and judging from the letters and 
calls I have received lately from residents of 
this city and from the number of strangers at- 
tending our church services, it seems to me 
that in general our celebration has left a good 
impression on the public.” 


The campaign for new subscribers to the 
Lutheran Witness and the Lutheraner, as agi- 
tated by our Bureau, did some good anyway. 
Mr. Seuel reports that from Oct. Ist to Nov. 
14th, 811 new subscriptions had been received 
for the Witness and 525 for the Lutheraner. 
Of course, many subscriptions have come in 
after the 14th. We hope to be able to give a 
complete report in our next issue. 


Little Rock, Ark., reports 42 additional Wit- 
ness subscriptions ; Jersey City, N. J., the same 
number. 


Harris County, Texas, made fine use of the 
newspapers in advertising the Houston cele- 
bration, and had a banner, stretching across the 
main street, announcing the service. Three 
thousand tracts were distributed. Our Hous- 
ton brother writes: 


“As to the success I will say that it was the 
talk of the day for quite a while. One of the 
newspaper correspondents, or, better stated, 
the religious editor of one of our dailies, was 
present and gave us an unsolicited write-up. 
He rang me up by ’phone and told me that it 
was the best service that he has ever attended. 
We had a crowd so large that we could not 
have accommodated more, among them were 
about five or six hundred people, who were not 
of our church. One of the strangers, quite a 
prominent man in town, was heard to say that 
he would not have missed the service for $100; 


, 
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others were very profuse in | their praise and 
compliments.” 


Boston, Mass., reports “the most pleasing, 
inspiring and successful celebration ever held 
by Boston Lutherans.” The staid Boston pa- 
pers carried Lutheran ads for four weeks, and 
a large poster on Tremont Temple announced 
the service: Two thousand people attended. 


The Pittsburgh, Pa., services on Nov. 4th 
were advertised through newspaper articles, 
announcement cards, large placards in store 
windows, on the front of street cars, and by 
large 6 x 4 signs in front of every one of our 
churches in the city. 


A well gotten-up Bulletin announcing the 
location, pastors and time of services of all 
Pittsburgh churches was distributed. Attend- 
ance 3,200, the capacity of the hall. 


We want our magazine to be a medium for the 
interchange of ideas and opinions. Will you not 
write us and tell us of your work and your expe- 
riences in bringing your gospel message to the at- 
tention of the outsider? Some of our people’ had 
really splendid plans which they worked out success- 
fully and of which we heard only by accident. Let 
us hear from you. 


Suggestions and friendly criticism are solicited by 
the editorial staff. This is a new venture, and the 
cooperation of our friends will enable us to reach 
a standard of real helpfulness. So do not be timid. 


Packages containing sample copies of church 
printing will be mailed to any address upon receipt 
of five cents postage. 


Owing to the increased cost of printing we shall 
no longer be able to prepay postage on tract orders. 


Through the distribution of our tracts at a joint 
celebration in Iowa, an order for one hundred “Why 
Go to Church?” came to our office from a Methodist 
congregation 


Requests for tracts have come from Port Louis, 
Mauritius; Christobal, Canal Zone; Aireys inlet, 
Melbourne, Australia; Edinburgh, Scotland; Quezal- 
tenango, Guatemala, Central America; Krishnagiri, 
South India. ” 


“An Introduction to Unitarianism,” by Dr. Samuel 
M. Crothers~’and other Unitarian Sermons SENT 
FREE or application to Mrs. C. W. Gerould, 186 
Upland Road, ,Cambridge, Mass—The above adver- 
tisement appears in the leading magazines, likewise 
the Christian’ Scientist, Universalist, and other 
denominational advertisements. Our A. L, Peas 
has published twenty tracts of Lutheran doctrines 
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and principles, all suitable for mailing. They should 
be advertised more, and more freely distributed. 


.The annual report of the Christian Scientists states 
that more than 13,000 copies of “Science and Health” 
were distributed free among city libraries, univer- 
sities, colleges, seminaries, prisons, asylums and other 
public and private institutions. Shall we be less ac- 
tive in spreading the truth than these people are in 
spreading falsehood? 


The Souvenir book issued by the “1917 Jubilee 
Committee” of the Synodical conference churches in 
Greater New York can still be had for ten cents in 
stamps. Address: American Lutheran Publicity 
Bureau 234 East 62nd Street, New York City. 


Mail should be addressed and checks drawn to the 
order of the American Lutheran Publicity Bureau. 
On. small orders, cash, stamps, money orders or 
checks should be enclosed. Make the remittance 
large enough to cover transportation charges on the 
order. On and after December Ist, the prices ad- 
vertised for tracts no longer include postage. Ex- 
press or mail charges will be added to your Dill. 
Despite the higher cost of paper and printing, prices 
of tracts remain the same, but postage will be extra. 


For the convenience of our pastors, teachers and 
interested laymen in and about Greater New York 
the equipment of our office includes a collection of 
catalogues, price lists, etc., of books, pamphlets, 
tracts, etc., price lists of church supplies, etc., sam- 
ples of good church printed matter, such as an- 
nouncement cards, pulpit calendars, parish papers, 
programs, etc., etc., helps for publicity work and ad- 
vertising. Make your problems our troubles. Let 
us help you. Out of town people can be served also. 
Write us for information and advice. 


Send us your parish paper and any other printed 
matter you may issue. Send us several copies of 
each. Put us on your mailing-list. Do it now! 
Please! : 


The American Lutheran Publicity Bureau proposes 
to issue a small directory (folder style) of the 
churches of Greater New York and vicinity, with the 
information as to the location and the services. 
These are to be placed in hotels, reading-rooms, rail- 
road depots, and may be used by the pastors in mis- 
sion work. 


Grace church, New York City, issued one of the 
most artistic souvenirs of the quadricentennial year 
by getting out a beautifully bound 48 page booklet, 
profusely illustrated. A number of these booklets 
are still on hand and a copy will be sent to anyone 
applying to this office and enclosing ten cents 
postage. 


During 1917 up to Nov. 15th the Bureau printed 
706,000 tracts. During the month of October 115,000 
were sold. 


For the Lutheran Church Army and Navy Board 
our Bureau has undertaken the publication of sev- 
eral war tracts. These tracts are short, 300-400 
words, four pages, printed on stiff paper, vest pocket 
size. Two tracts have already left the press; another 
will be forthcoming within a few weeks. The tracts 
are intended primarily for distribution among the 
boys in the army and navy: For sample copies ad- 
dress our office, but please enclose postage. 


In order to appear in the next month’s issue, con- 
tributions to this magazine must be in our hands 
no later than the 10th of the month. 


